
What we do

Review past campaign spending
Determine the effectiveness of channel mix based on Gross
Rating Points (GRPs) and population size
Provide recommendations of ideal channel mix based on budget
High-level recommendations on channels to consider adding to
the plan and adjusted media mix

What it
requires
from you

Media flowchart detailing spend by channel
CPMs by channel (estimated if not provided)
Flight dates
Target audience 

Deliverable Enhanced version of your media plan provided in a spreadsheet
45-minute video presentation 

Cost $2,500 per campaign 

Timing 2 weeks

media audit

Get a gut check on your media plan. 

Jenny Williams, Media Strategist
cell: 386-297-2126
email: jenny@attend.media
website: attend.media
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What
we did

Recommended reducing channels
Adjusting flight dates based on historical visitation
Adjusted CPMs based on recommended campaign setup/SQAD CPPs
Removed channels that did not reach target audience
Increased total GRPs by 20% with no budget change

media audit

Sample work

Jenny Williams, Media Strategist
cell: 386-297-2126
email: jenny@attend.media
website: attend.media

Pre-audit

Post-audit


